
As the global registry operator for .com and .net,
VeriSign closely monitors the state of the domain
name industry through a variety of statistical and
analytical research. As a leading provider of digital
infrastructure for the Internet, VeriSign provides
these key trends to educate industry analysts,
media, and businesses on important trends in
domain name registrations. This brief details
current trends in the industry, highlighting key
performance indicators and growth opportunities.
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This change in online behavior has given great opportunity for the .tv TLD. The .tv
TLD is harnessing this new online behavior by positioning itself as the TLD that
reflects more than the address of a Web site, it reflects the likely content of a Web site –
a compelling, entertaining rich media destination. The power of the .tv extension is, in
part, that “TV” means the same thing to people in China as it does to people in Spain
or the United States. TV, as an acronym for television is recognized around the world
and associated with the entertainment and information that users traditionally get from
television. 

All types of businesses including major broadcast networks, sports leagues, gaming sites
and training organizations have adopted .tv for their businesses. Well known brands are
among the adopters such as MLB.tv, MTV.tv, Bud.tv and WE.tv and the list is growing.
To see more examples, visit the .tv showcase at www.tv. Individuals are also leveraging
.tv to create their own “channels” on the Web. One innovative company recently
launched an integrated suite of social media tools on me.tv that allow consumers to
register a .tv domain name, program and share their video-centric Web site with social
networking features. 

carsondaly.tv

The interest in online video, the growth in broadband adoption in the United States
and other countries and the marketing focus on .tv over the past year or so has raised
awareness for the .tv TLD as well as registrations. The number of new .tv registrations
has increased over 100 percent year over year. A study of the .tv domain name
registration base to determine the extent to which the domain names resolve to Web
sites, reveals that 87 percent resolve to a Web site.7 Given the current environment 
and user behavior changes, the consumption of video online and .tv domain name
registrations seem to be linked with both poised for continued growth.
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Growth came from all segments of the market, including registrations from traditional
segments like small and medium business and international, as well as, registrations from
the domain name monetization segment of domain name investors and large portfolio
holders. Domain names that registrants associate with a Web page to generate online
advertising revenue, often termed Pay Per Click (PPC) domain name registrations, have
consistently been 12-14 percent of the net new registrations over the past 10 quarters.
They represent approximately 11 percent of the .com and .net base. This PPC portion
of registrations remains a small but consistent percentage within the new domain name
registrations and overall base.  

Renewals
The registry renewal rate for .com and .net averaged 76 percent in the first quarter of
2007. For the first quarter, the renewal rate for domain name registrations that have
been previously renewed was 85 percent compared to a renewal rate of 63 percent for
domain name registrations going through their first renewal cycle.     

.Com/.Net Registry Renewal Rates

VeriSign conducted a study of the .com and .net domain name registration base to
determine the extent to which domain name registrations resolve to Web sites3. The study
reveals that 87 percent resolve to a Web site, meaning that an end-user visiting that
domain name would find a Web site. These sites can be further broken down to live sites
(63 percent) and parked sites (24 percent). Live Web sites are multi-page sites being used
by an organization or an individual. Parked Web sites are defined as one-page Web sites.4

.Com/.Net Web Sites

+ Opportunities for Growth: .tv
No one can dispute the remarkable explosion of online video over the past year. Yankee
Group estimates that 5.3 billion video streams will be delivered to Internet users in the
United States each month in 2007.5 According to eMarketer, nearly 60 percent of
Internet users, 107.7 million people, in the United States watched online video content
on a regular basis in 2006. They also project that one-third of the population over age
three will view video on the Internet at least once per month on average.6

7 VeriSign analysis, May 2007.

Zooknic Methodology

For gTLD data cited with Zooknic as a source,
the analysis uses a comparison of domain name
root zone file changes supplemented with whois
data on a statistical sample of domain name
which lists the registrar responsible for a
particular domain and the location of the
registrant. The data has a margin of error based
on the sample size and market size. The ccTLD
data is based on analysis of root zone files. For
more information, see www.zooknic.com.

.Com/.Net Registry 
Renewal Rates 

Source: VeriSign, May 2007 

.Com/.Net Web Sites 

Source: VeriSign, April 2007

3 Since second quarter 2006, VeriSign uses a
new methodology to determine the usage
of .com and .net domain names and
therefore, it is not directly comparable to
similar data released in this report in the
past.

4 “Live” Web sites include sites that are
categorized as having multiple pages.
Parked Web sites include sites that are
categorized as under construction, initially
parked and Pay Per Click (PPC) sites. PPC
sites are Web sites that contain PPC
advertising links to generate advertising
revenue for the domain name registrant.

5 Yankee Group, August 2006 as cited in
“Internet Video Audience.” eMarketer,
December 2006.

6 eMarketer, “Internet Video Audience.”
December 2006.
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+ Executive Summary
Carrying on the tradition of strong first quarter results that we have seen for the past
several years, the first quarter of 2007 ended with a total base of 128 million domain
name registrations worldwide across all of the Top Level Domain Names (TLDs). This
represents a 31 percent increase over the previous year and a six percent growth over the
fourth quarter of 2006. The Country Code Top Level Domain Names (ccTLDs) grew 
at 33 percent year over year and five percent quarter over quarter. In terms of total
registrations, .com remains the largest TLD in terms of its total base of registrations,
with .de (Germany) and .net following. The .org TLD moved into the fourth slot,
slightly ahead of .uk (United Kingdom).

Total Domain Name Registrations

+ Industry Growth and Composition

Growth
Registrants around the world registered 10.7 million new domain names in the first
quarter of 2007. Coming off an extremely strong new registration rate in the fourth
quarter, the first quarter new registrations dropped eight percent quarter over quarter
but showed a strong year over year increase of 25 percent. Just as the new ccTLD
registrations drove the high growth for the overall fourth quarter results, ccTLDs 
were a major factor in the slower new registrations in the first quarter.
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New Registration Growth

ccTLD Breakdown
The first quarter of 2007 ended with 45.7 million ccTLDs, a 33 percent increase 
over the same quarter last year and a five percent increase over the fourth quarter 2006.
Approximately two million new ccTLDs added in the first quarter which is about half
of what was added in the record-breaking fourth quarter, but still 86 percent higher
than the number of new registrations in the first quarter the year prior. Three of the 
top 20 ccTLDs grew at double digit growth rates including .ru (Russian Federation), 
.fr (France), and .kr (South Korea). 

There are more than 240 ccTLD extensions globally but the top ten ccTLDs contribute
64 percent of the total. Among the top ten largest ccTLDs, .eu (European Union) and
.nl (Netherlands) grew the fastest with a seven percent and six percent growth rate
respectively quarter over quarter. There was no change in the list of ccTLDs that 
made up the top ten largest ccTLDs.

The German ccTLD, .de, remained the largest ccTLD in terms of the total base of
domain name registrations with .uk (United Kingdom) as the second largest. Both
experienced steady growth with .de growing four percent and .uk growing five percent
quarter over quarter. Together, .de and .uk represent 36 percent of all ccTLDs. In terms
of absolute volume growth, the top ccTLDs with the largest growth include .de, .uk,
.eu, and .nl (Netherlands). 

Rapid growth in ccTLDs is often attributable to changes in the ccTLD registry policies.
For example, growth in .fr is being fueled in large part by registrations by individuals
which had not been permitted until June of 2006. The .fr registry reports that about
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half of all of their new registrations are from individuals. Growth in .kr was impacted
by the opening of .kr registrations at the second-level which began with a sunrise 
period running from September 2006 to March 2007. Now, registrants can register
their ASCII1 domain names using only .kr as opposed to third-level suffixes such as
.co.kr or .ne.kr. Finally, in addition to a favorable social and economic environment 
that supports the Internet in the Netherlands, the .nl registry is moving toward a totally
electronic process for .nl registrations. Starting in December 2006, registrants were no
longer required to sign a paper registration contract. This made the registration process
faster and more efficient. 

ccTLD Breakdown

+ .Com/.Net Dynamics
VeriSign processed an average of 30 billion Domain Name System (DNS) queries per
day in the first quarter of 2007, resulting in millions of Internet users accessing Web
sites or sending email. The VeriSign DNS continued to maintain operational accuracy
and stability for 100 percent of the time during the first quarter of 2007 as it has for
the past nine years.

The .Com and .Net Base
The first quarter ended with 69 million .com and .net domain name registrations 
in the base2. This represents a six percent increase in the first quarter 2007 compared 
to the fourth quarter 2006 and a 28 percent increase year over year.

New Registrations
VeriSign processed approximately seven million, new registrations for .com and .net
domain names in the first quarter of 2007. This represented a 13 percent increase 
over the fourth quarter 2006 and a 15 percent increase over the first quarter 2006.
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TOP CCTLD REGISTRIES 
BY DOMAIN NAME BASE,
FIRST QUARTER 2007
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.de (Germany)

.uk (United Kingdom)

.eu (European Union)

.nl (Netherlands)

.cn (China)

.it (Italy)

.ar (Argentina)

.us (United States)

.br (Brazil)

.ch (Switzerland)

Source: Zooknic 

(www.zooknic.com), April 2007.

1  ASCII (American Standard Code for
Information Interchange) characters include 
0-9, A-Z and the hyphen.

2 For .com and .net domain name registrations,
due to registrations related to the online
advertising industry, VeriSign reports an
adjusted base of active domain name
registrations, which reflects the active base
number to include deletions that occur within
the five-day Add Grace Period beyond the
quarter end. This figure may differ from other
publicly available sources.  
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New Registration Growth

ccTLD Breakdown
The first quarter of 2007 ended with 45.7 million ccTLDs, a 33 percent increase 
over the same quarter last year and a five percent increase over the fourth quarter 2006.
Approximately two million new ccTLDs added in the first quarter which is about half
of what was added in the record-breaking fourth quarter, but still 86 percent higher
than the number of new registrations in the first quarter the year prior. Three of the 
top 20 ccTLDs grew at double digit growth rates including .ru (Russian Federation), 
.fr (France), and .kr (South Korea). 

There are more than 240 ccTLD extensions globally but the top ten ccTLDs contribute
64 percent of the total. Among the top ten largest ccTLDs, .eu (European Union) and
.nl (Netherlands) grew the fastest with a seven percent and six percent growth rate
respectively quarter over quarter. There was no change in the list of ccTLDs that 
made up the top ten largest ccTLDs.

The German ccTLD, .de, remained the largest ccTLD in terms of the total base of
domain name registrations with .uk (United Kingdom) as the second largest. Both
experienced steady growth with .de growing four percent and .uk growing five percent
quarter over quarter. Together, .de and .uk represent 36 percent of all ccTLDs. In terms
of absolute volume growth, the top ccTLDs with the largest growth include .de, .uk,
.eu, and .nl (Netherlands). 

Rapid growth in ccTLDs is often attributable to changes in the ccTLD registry policies.
For example, growth in .fr is being fueled in large part by registrations by individuals
which had not been permitted until June of 2006. The .fr registry reports that about
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half of all of their new registrations are from individuals. Growth in .kr was impacted
by the opening of .kr registrations at the second-level which began with a sunrise 
period running from September 2006 to March 2007. Now, registrants can register
their ASCII1 domain names using only .kr as opposed to third-level suffixes such as
.co.kr or .ne.kr. Finally, in addition to a favorable social and economic environment 
that supports the Internet in the Netherlands, the .nl registry is moving toward a totally
electronic process for .nl registrations. Starting in December 2006, registrants were no
longer required to sign a paper registration contract. This made the registration process
faster and more efficient. 

ccTLD Breakdown

+ .Com/.Net Dynamics
VeriSign processed an average of 30 billion Domain Name System (DNS) queries per
day in the first quarter of 2007, resulting in millions of Internet users accessing Web
sites or sending email. The VeriSign DNS continued to maintain operational accuracy
and stability for 100 percent of the time during the first quarter of 2007 as it has for
the past nine years.

The .Com and .Net Base
The first quarter ended with 69 million .com and .net domain name registrations 
in the base2. This represents a six percent increase in the first quarter 2007 compared 
to the fourth quarter 2006 and a 28 percent increase year over year.

New Registrations
VeriSign processed approximately seven million, new registrations for .com and .net
domain names in the first quarter of 2007. This represented a 13 percent increase 
over the fourth quarter 2006 and a 15 percent increase over the first quarter 2006.
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ccTLD Breakdown
The first quarter of 2007 ended with 45.7 million ccTLDs, a 33 percent increase 
over the same quarter last year and a five percent increase over the fourth quarter 2006.
Approximately two million new ccTLDs added in the first quarter which is about half
of what was added in the record-breaking fourth quarter, but still 86 percent higher
than the number of new registrations in the first quarter the year prior. Three of the 
top 20 ccTLDs grew at double digit growth rates including .ru (Russian Federation), 
.fr (France), and .kr (South Korea). 

There are more than 240 ccTLD extensions globally but the top ten ccTLDs contribute
64 percent of the total. Among the top ten largest ccTLDs, .eu (European Union) and
.nl (Netherlands) grew the fastest with a seven percent and six percent growth rate
respectively quarter over quarter. There was no change in the list of ccTLDs that 
made up the top ten largest ccTLDs.

The German ccTLD, .de, remained the largest ccTLD in terms of the total base of
domain name registrations with .uk (United Kingdom) as the second largest. Both
experienced steady growth with .de growing four percent and .uk growing five percent
quarter over quarter. Together, .de and .uk represent 36 percent of all ccTLDs. In terms
of absolute volume growth, the top ccTLDs with the largest growth include .de, .uk,
.eu, and .nl (Netherlands). 

Rapid growth in ccTLDs is often attributable to changes in the ccTLD registry policies.
For example, growth in .fr is being fueled in large part by registrations by individuals
which had not been permitted until June of 2006. The .fr registry reports that about
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half of all of their new registrations are from individuals. Growth in .kr was impacted
by the opening of .kr registrations at the second-level which began with a sunrise 
period running from September 2006 to March 2007. Now, registrants can register
their ASCII1 domain names using only .kr as opposed to third-level suffixes such as
.co.kr or .ne.kr. Finally, in addition to a favorable social and economic environment 
that supports the Internet in the Netherlands, the .nl registry is moving toward a totally
electronic process for .nl registrations. Starting in December 2006, registrants were no
longer required to sign a paper registration contract. This made the registration process
faster and more efficient. 

ccTLD Breakdown

+ .Com/.Net Dynamics
VeriSign processed an average of 30 billion Domain Name System (DNS) queries per
day in the first quarter of 2007, resulting in millions of Internet users accessing Web
sites or sending email. The VeriSign DNS continued to maintain operational accuracy
and stability for 100 percent of the time during the first quarter of 2007 as it has for
the past nine years.

The .Com and .Net Base
The first quarter ended with 69 million .com and .net domain name registrations 
in the base2. This represents a six percent increase in the first quarter 2007 compared 
to the fourth quarter 2006 and a 28 percent increase year over year.

New Registrations
VeriSign processed approximately seven million, new registrations for .com and .net
domain names in the first quarter of 2007. This represented a 13 percent increase 
over the fourth quarter 2006 and a 13 percent increase over the first quarter 2006.
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This change in online behavior has given great opportunity for the .tv TLD. The .tv
TLD is harnessing this new online behavior by positioning itself as the TLD that
reflects more than the address of a Web site, it reflects the likely content of a Web site –
a compelling, entertaining rich media destination. The power of the .tv extension is, in
part, that “TV” means the same thing to people in China as it does to people in Spain
or the United States. TV, as an acronym for television is recognized around the world
and associated with the entertainment and information that users traditionally get from
television. 

All types of businesses including major broadcast networks, sports leagues, gaming sites
and training organizations have adopted .tv for their businesses. Well known brands are
among the adopters such as MLB.tv, MTV.tv, Bud.tv and WE.tv and the list is growing.
To see more examples, visit the .tv showcase at www.tv. Individuals are also leveraging
.tv to create their own “channels” on the Web. One innovative company recently
launched an integrated suite of social media tools on me.tv that allow consumers to
register a .tv domain name, program and share their video-centric Web site with social
networking features. 

carsondaly.tv

The interest in online video, the growth in broadband adoption in the United States
and other countries and the marketing focus on .tv over the past year or so has raised
awareness for the .tv TLD as well as registrations. The number of new .tv registrations
has increased over 100 percent year over year. A study of the .tv domain name
registration base to determine the extent to which the domain names resolve to Web
sites, reveals that 87 percent resolve to a Web site.7 Given the current environment 
and user behavior changes, the consumption of video online and .tv domain name
registrations seem to be linked with both poised for continued growth.

T H E  D O M A I N  N A M E  I N D U S T R Y  B R I E F  -  J U N E 2 0 0 7

6

© 2007 VeriSign, Inc. All rights reserved. VeriSign, the VeriSign logo, and other trademarks, service marks, and designs are registered or
unregistered trademarks of VeriSign and its subsidiaries in the United States and in foreign countries. 06/07

Growth came from all segments of the market, including registrations from traditional
segments like small and medium business and international, as well as, registrations from
the domain name monetization segment of domain name investors and large portfolio
holders. Domain names that registrants associate with a Web page to generate online
advertising revenue, often termed Pay Per Click (PPC) domain name registrations, have
consistently been 12-14 percent of the net new registrations over the past 10 quarters.
They represent approximately 11 percent of the .com and .net base. This PPC portion
of registrations remains a small but consistent percentage within the new domain name
registrations and overall base.  

Renewals
The registry renewal rate for .com and .net averaged 76 percent in the first quarter of
2007. For the first quarter, the renewal rate for domain name registrations that have
been previously renewed was 85 percent compared to a renewal rate of 63 percent for
domain name registrations going through their first renewal cycle.     

.Com/.Net Registry Renewal Rates

VeriSign conducted a study of the .com and .net domain name registration base to
determine the extent to which domain name registrations resolve to Web sites3. The study
reveals that 87 percent resolve to a Web site, meaning that an end-user visiting that
domain name would find a Web site. These sites can be further broken down to live sites
(63 percent) and parked sites (24 percent). Live Web sites are multi-page sites being used
by an organization or an individual. Parked Web sites are defined as one-page Web sites.4

.Com/.Net Web Sites

+ Opportunities for Growth: .tv
No one can dispute the remarkable explosion of online video over the past year. Yankee
Group estimates that 5.3 billion video streams will be delivered to Internet users in the
United States each month in 2007.5 According to eMarketer, nearly 60 percent of
Internet users, 107.7 million people, in the United States watched online video content
on a regular basis in 2006. They also project that one-third of the population over age
three will view video on the Internet at least once per month on average.6

7 VeriSign analysis, May 2007.

Zooknic Methodology

For gTLD data cited with Zooknic as a source,
the analysis uses a comparison of domain name
root zone file changes supplemented with whois
data on a statistical sample of domain name
which lists the registrar responsible for a
particular domain and the location of the
registrant. The data has a margin of error based
on the sample size and market size. The ccTLD
data is based on analysis of root zone files. For
more information, see www.zooknic.com.
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Source: VeriSign, May 2007 

.Com/.Net Web Sites 

Source: VeriSign, April 2007

3 Since second quarter 2006, VeriSign uses a
new methodology to determine the usage
of .com and .net domain names and
therefore, it is not directly comparable to
similar data released in this report in the
past.

4 “Live” Web sites include sites that are
categorized as having multiple pages.
Parked Web sites include sites that are
categorized as under construction, initially
parked and Pay Per Click (PPC) sites. PPC
sites are Web sites that contain PPC
advertising links to generate advertising
revenue for the domain name registrant.

5 Yankee Group, August 2006 as cited in
“Internet Video Audience.” eMarketer,
December 2006.

6 eMarketer, “Internet Video Audience.”
December 2006.
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This change in online behavior has given great opportunity for the .tv TLD. The .tv
TLD is harnessing this new online behavior by positioning itself as the TLD that
reflects more than the address of a Web site, it reflects the likely content of a Web site –
a compelling, entertaining rich media destination. The power of the .tv extension is, in
part, that “TV” means the same thing to people in China as it does to people in Spain
or the United States. TV, as an acronym for television is recognized around the world
and associated with the entertainment and information that users traditionally get from
television. 

All types of businesses including major broadcast networks, sports leagues, gaming sites
and training organizations have adopted .tv for their businesses. Well known brands are
among the adopters such as MLB.tv, MTV.tv, Bud.tv and WE.tv and the list is growing.
To see more examples, visit the .tv showcase at www.tv. Individuals are also leveraging
.tv to create their own “channels” on the Web. One innovative company recently
launched an integrated suite of social media tools on me.tv that allow consumers to
register a .tv domain name, program and share their video-centric Web site with social
networking features. 

carsondaly.tv

The interest in online video, the growth in broadband adoption in the United States
and other countries and the marketing focus on .tv over the past year or so has raised
awareness for the .tv TLD as well as registrations. The number of new .tv registrations
has increased over 100 percent year over year. A study of the .tv domain name
registration base to determine the extent to which the domain names resolve to Web
sites, reveals that 87 percent resolve to a Web site.7 Given the current environment 
and user behavior changes, the consumption of video online and .tv domain name
registrations seem to be linked with both poised for continued growth.
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Growth came from all segments of the market, including registrations from traditional
segments like small and medium business and international, as well as, registrations from
the domain name monetization segment of domain name investors and large portfolio
holders. Domain names that registrants associate with a Web page to generate online
advertising revenue, often termed Pay Per Click (PPC) domain name registrations, have
consistently been 12-14 percent of the net new registrations over the past 10 quarters.
They represent approximately 11 percent of the .com and .net base. This PPC portion
of registrations remains a small but consistent percentage within the new domain name
registrations and overall base.  

Renewals
The registry renewal rate for .com and .net averaged 76 percent in the first quarter of
2007. For the first quarter, the renewal rate for domain name registrations that have
been previously renewed was 85 percent compared to a renewal rate of 63 percent for
domain name registrations going through their first renewal cycle.     

.Com/.Net Registry Renewal Rates

VeriSign conducted a study of the .com and .net domain name registration base to
determine the extent to which domain name registrations resolve to Web sites3. The study
reveals that 87 percent resolve to a Web site, meaning that an end-user visiting that
domain name would find a Web site. These sites can be further broken down to live sites
(63 percent) and parked sites (24 percent). Live Web sites are multi-page sites being used
by an organization or an individual. Parked Web sites are defined as one-page Web sites.4

.Com/.Net Web Sites

+ Opportunities for Growth: .tv
No one can dispute the remarkable explosion of online video over the past year. Yankee
Group estimates that 5.3 billion video streams will be delivered to Internet users in the
United States each month in 2007.5 According to eMarketer, nearly 60 percent of
Internet users, 107.7 million people, in the United States watched online video content
on a regular basis in 2006. They also project that one-third of the population over age
three will view video on the Internet at least once per month on average.6

7 VeriSign analysis, May 2007.

Zooknic Methodology

For gTLD data cited with Zooknic as a source,
the analysis uses a comparison of domain name
root zone file changes supplemented with whois
data on a statistical sample of domain name
which lists the registrar responsible for a
particular domain and the location of the
registrant. The data has a margin of error based
on the sample size and market size. The ccTLD
data is based on analysis of root zone files. For
more information, see www.zooknic.com.
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3 Since second quarter 2006, VeriSign uses a
new methodology to determine the usage
of .com and .net domain names and
therefore, it is not directly comparable to
similar data released in this report in the
past.

4 “Live” Web sites include sites that are
categorized as having multiple pages.
Parked Web sites include sites that are
categorized as under construction, initially
parked and Pay Per Click (PPC) sites. PPC
sites are Web sites that contain PPC
advertising links to generate advertising
revenue for the domain name registrant.

5 Yankee Group, August 2006 as cited in
“Internet Video Audience.” eMarketer,
December 2006.

6 eMarketer, “Internet Video Audience.”
December 2006.
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